
10 reasons 
to choose 
KODAK Lens



KODAK SCORES HIGHEST ACROSS THE 4 CONTRIBUTING FACTORS OF BRAND LOVE

Nostalgia 69% 54% 13% 28%

Affection 54% 36% 37% 37%

Love 49% 33% 48% 51%

Warmth 54% 40% 35% 34%

Total 57% 41% 33% 38%

I grew up with 
KODAK and I have fond 
memories of the brand

Female 45-54 USA

I love Kodak products

Male 55-64 UK

1. A brand that is loved

ROTHCO | MEASURING KODAK’S BRAND VALUE | JULY 2015 



2.

Appealing

Simple

Affordable 

Solutions



3. 

Color

Technology 

since 1935



4.

Happy 

moments



5.

Bringing 

Generations 

together





6. A brand with purchase intent

Essilor brand tracking.019. data Aware of KODAK as a lens brand
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7. A brand that resonates



KEY INSIGHTS

17% of the respondents were 
aware that KODAK Lens is a 
spectacles lenses 
manufacturer.

Those aware that KODAK Lens 
is an optical lens brand scored 
the brand higher in quality, trust 
and technology.
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Perceptions of the brand



8. A brand well positioned



Seeing sharp, vivid colors is key
for a great quality of vision

We are committed to using the latest optical innovations

to help you see the colorful moments in your life

See the Colors of Life



9. A brand with innovation









10. A brand with opportunities



In store 
activation





…so in summary



…and here is what our 

customers say



Thankyou
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